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CSGF sets up two new committees

China Sporting Goods Federation (CSGF) 

held the inaugural meeting of stadium committee 

and stadium expert committee (the committee) at 

Shangri-La, Diqing Prefecture, Yunnan Province on 

March 27-29, 2018. Participants consisted of Li Hua, 

CSGF Chairman, Luo Jie, CSGF Secretary General 

& Director of the Standard Technical Committee of 

National Sporting Goods, Hou Qiuling, CSGF Deputy 

Secretary General, and more.

There are 66 initiators involved in the Stadium 

Committee, which aims at developing stadium service 

and implementing the national strategy "Fitness-for-

All" by means of providing non-profit consultation 

on new stadiums, renovated stadiums and stadium 

operation, event guarantee and non-profit training to 

meet the actual needs in stadium planning, design, 

construction, renovation, operation and development.
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The 2nd meeting 
for setting skateboarding group 
standards takes place

The 2nd meeting for setting skateboarding group 

standards took place in Huizhou, Guangdong on 

March 27 and 28, 2018. Twenty-five representatives 

from 19 organizations including industry associations, 

c e r t i f i c a t i o n  b o d i e s ,  i n s p e c t i o n  a g e n c i e s , 

manufacturing enterprises and clubs attended the 

meeting. At the meeting, following the principle of 

promoting the healthy and sustainable development 

of skateboarding industry, the participants discussed 

and revised the first draft sentence by sentence and 

actively shared their ideas regarding the formulation 

of the standards. Finally, an exposure draft of the 

skateboarding group standards was confirmed.



04 Show News

China Sport Show 2018: 
To be a reformer and pioneer

China International Sporting Goods Show 2018 

(the 36th session) was closed at the end of May. This 

year, China Sport Show drew over 1,400 companies 

and nearly 5,000 brands from more than 60 countries 

and regions, providing an exhibition area of over 

180,000 square meters. The four-day exhibition 

attracted 100,000 people and 150,000 visitors 

from more than 80 countries and regions, featuring 

with eight categories in the same period, nearly 

50 special events; 20 central and Beijing-based 

media, 16 Shanghai local media stationed on the 

site for exhibition reports and over 60 media groups 

propagated the news through three major networks. 

Positioned as "the largest and most authoritative 

sporting goods event in Asia-Pacific region", China 

Sport Show is becoming increasingly highlighted in 

its role as a dual platform for sporting goods trade 

and sporting wisdom exchange.

Number of Visitors
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China Sports Industry Summit 
2018 & Series Forum: 
Explore the high-quality development
path of China's sports industry based
on strategy and overall situation

On May 24, 2018, China Sports Industry Summit 

2018 and its series events sponsored by CSGF 

ended successfully in Shanghai the day before China 

Sport Show.

With the theme of "Gathering new impetus and 

promoting high-quality development", the Summit 

brought together the authorities of the General 

Administration of Sport, sports associations and 

sports enterprises to explore the high-quality 

development path of China's sports industry. Zhao 

Yong, deputy director of the General Administration 

of Sport, attended the Summit and delivered a 

speech. He noted that the sports industry is a 

sunrise industry with good social, economic and 

ecological benefits, and also a healthy industry which 

is beneficial to everyone and in a critical period of 

greater and faster development.

The Summit has been highly appreciated by the 

World Federation of the Sporting Goods Industry 

since its establishment. This year, Mr. Yang Jizheng, 

representative of the Asian region, was also present. 

He gave an in-depth analysis of international market 

data and the practices in China. The new retail 

model is profoundly affecting the sporting goods 

industry. We need to proactively embrace Industry 

4.0 to better meet the  opportunities and challenges 

of the new era. As noted by Mr. Zhao Yong in his 

speech, the new form of industry is the tipping point 

and growth point of industrial development. Contest 

performance, sports training and smart sports 

are highlighted as three new industry forms at the 

Summit, aiming to lead all parties to focus on growth 

points of the industry. As an important part of smart 

sports, sports big data has been deeply applied in 

countries like the United States where professional 

sports development is mature. Vince Gernnaro, 

Associate Dean of Tisch School & Director of the 

Sports Management Center at New York University, 

and President of the Society for American Baseball 

Research, provided an overall description combining 

the big data appl icat ions in the professional 

baseball field, especially in improvement on athletic 

performance and analysis of fans' engagement 

behavior, which could serve as an important basis 

for sports organizations' decision-making process. 

He also predicted that sports big data would become 

an important force driving sports-related revenue 

growth in the future.
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CSGF Chairman mentions
new changes in industry data
at the annual summit

yuan, with a growth rate of more than 30%, and 

its ratio in the national sports industry increased 

from 49.2% in 2015 to 55.0%, officially overtaking 

the sporting goods manufacturing industry. With 

the popularization of the Health China concept and 

rapid development of mass sports, the incremental 

driving status of sports services in the industrial 

development will continue to rise. In the future, the 

existing industrial structure dominated by sports 

goods manufacturing will be further optimized, and 

play a more important role in realizing the strategic 

objective of the sports industry, i.e. creating 5 trillion 

yuan of industry revenue.

Second, new vitality of endogenous growth: strong 

performance in the local market

Contrary to the overall rapid development of the 

sports industry, the performance of sporting goods 

is weak in terms of import and export data. In 2017, 

the import and export data of China's sporting goods 

As an important part of the forum agenda, CSGF 

Chairman Li Hua mentioned some new changes in 

industry data and new trends of industry development 

at the summit based on the report of China's sporting 

goods industry:

First, new trend of industrial structure: apparent 

growth of sports service industry

According to the data released by the General 

Administration of Sport and the National Bureau 

of Statistics, the overall scale of China's sports 

industry in 2016 was 1.9 trillion yuan, with an added 

value of 647.5 billion yuan, accounting for 0.9% 

of the GDP in the same period. The gross output 

increased by 11.1% compared with 2015, the added 

value increased by 17.8%, and the GDP of the 

sports industry increased for six consecutive years, 

reaching 0.9%.

It is specially notable that the sports service 

industry realized an added value of 356.07 billion 
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also provided a huge market space and development 

opportunity for creating more outstanding brands 

in the sports segment. For example, in the field of 

fitness equipment, in 2017, Impulse registered in the 

Shenzhen Stock Exchange, and this year, Shuhua 

Sports is also starting the process of entering 

the A-share market. 106 sports companies have 

registered with the New OTC Market, becoming 

a particularly eye-catching section. The field of 

sports investment and financing also has an active 

performance. So far, there have been over 200 

projects since 2016 that completed financing, raising 

a fund of up to 42.2 billion yuan. It is foreseeable that 

more high-quality sports companies will stand out in 

the "New Golden Decade".

Fourth, new outbreak of participatory consumption: 

sustained release of population size effect

As sports become a mainstream lifestyle, the 

demand for sports consumption is developing 

rapidly, especially in participatory consumption, 

which is on an explosive rise, represented by road 

running, outdoor and ice & snow events. According 

to the Report on China's Sports Development 

and Consumption in 2017, the road running races 

participants approaches to nearly 5 million person-

times, with regular outdoor exercisers of more than 

60 million person-times, and skiers of 17.5 million 

person-times. Moreover, it should be noted that the 

outbreak of these three groups started only for 2-3 

years, and there will be huge room for growth in the 

future. Furthermore, with the continuous development 

of the breadth and depth of participation in sports, we 

can inject more confidence into the market size of the 

sports consumer population.

The outbreak of participatory consumption will 

further activate the in-depth development of the 

entire industry chain. On the one hand, it will bring 

sustained and rapid growth to the basic consumption 

of sports equipment and engagement in events; on 

the other, it will form a long-line, multi-dimension 

activation capacity in the related fields like skill 

training, sports big data and sports tourism, and the 

"demographic dividend" in the sports field will create 

huge market opportunities.

Chairman Li Hua believes that the sports 

industry, by gathering all kinetic energy of the 

times, will play an important role in fully satisfying 

the people's pursuit of a better life, and have a very 

promising prospect for development.

no longer suffered the downward trend which lasted 

two consecutive years, however, it is still significantly 

below the overall growth of China's sports industry. 

It should also be noted that in 2016, the proportions 

of domestic and foreign sales of sporting goods were 

25.23% and 74.77% respectively, and the domestic 

sales ratio has maintained growth for 5 consecutive 

years, indicating that domestic consumption drivers 

are playing a more important role.

In the past year, the strong performance of 

China's sporting goods consumption also made 

a great contribution to the performance of related 

companies. Chinese sports brands, represented by 

Anta (25%) and Li Ning (11%), all achieved double-

digit growth; international brands such as Nike (12%), 

Adidas (29%), Under Armour (56%) and Decathlon 

(10.5 billion yuan), despite their unimpressive overall 

performance, still had excellent performance in 

the Chinese market. "China region is driving global 

revenue" has become a universal phenomenon.

Third, new breakthrough in brand development: 

accelerated leaping development towards a new 

stage

While showing a steadily improved performance, 

Chinese sports brands have also demonstrated 

strong capability in independent brand development. 

Iconic events represented by "China Li Ning Appears 

in New York Fashion Week" and "Anta signs up 

with Beijing Winter Olympics 2022" have witnessed 

the overall improvement of China-made products 

in fashion leadership and international influence. 

China's manufacturing in the sports field is building 

a strong brand that fits its own character, and the 

country is speeding up the pace of upgrading its core 

competitiveness.

The new process of consumption upgrading has 



08 Show News

Series of forums of 
the corresponding period focus
on diversified topics

imperative to encourage their participation in sports 

and train their exercise habit. As one of the drafting 

members of the Youth Sports Promotion Program, 

Xiao Linpeng gave a concrete explanation of the 

purpose, significance, content and highlights of this 

program, and revealed the directions that need to be 

focused on in view of implementation of the program, 

including launching extensively youth sports 

activities, intensifying juvenile sports organization, 

coordinating and improving the construction of youth 

sports venues, strengthening youth sports skills 

training, and promoting the construction of youth 

sports instructors. As a strong force to popularize 

youth sports, CSGF has continuously explored new 

ideas and achieved remarkable results in recent 

years. As Mr. Wang Liwei, Director of the Youth 

Sports Dept. of General Administration of Sport, has 

pointed out, "Without robust youth sports, the sports 

consumer market will lose its stamina". Youth sports 

is the foundation of the sports industry and requires 

the whole society to work together. According to 

the data released by Chinese National Fitness 

Equipment and Facilities Communication Event, 

among the current infrastructure construction results, 

the national administrative village coverage reaches 

80%, the number of national fitness venue is 1.957 

million, the number of farmers physical fitness project 

is 570,000, and the per capita sports area reaches 

1.63 ㎡ .

In addition to the industry summit, China Sport 

Show also held industry segment forums ranging 

from China Sports Venues and Facilities Forum, 

China Youth Sports Development Communication 

Event to Chinese National Fitness Equipment 

and Facilities Communication Event and China 

Fitness Career Development Forum, focusing 

more on precision and innovation and covering a 

wider scope of topics, while making sure the forum 

frequencies over the years, with continuous focus 

on current topics including youth sports, stadium 

facilities, public fitness and gymnasium coach's 

career development. In these series of forums, some 

industry achievements, such as the Youth Sports 

Promotion Program, Safety for Fence Facilities 

of Cage-football—General Requirements, Group 

Standards for the 2nd-Generation Outdoor National 

Fitness Equipment and Career Development Report 

on China Fitness Coach 2018, have also become a 

highlight of this year's event.

C h i n a  Y o u t h  S p o r t s  D e v e l o p m e n t 

Communication Event, one of the forums above, is 

co-sponsored by CSGF and the Youth Sports Dept.

of General Administration of Sport of China. One of 

the guest speakers, Feng Lianshi, Deputy Director of 

the Sports Science Institute of General Administration 

of Sport, pointed out that insufficient physical exercise 

is the main cause and has posed a serious threat to 

the healthy growth of young people. Therefore, it is 
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China Sport Show 2018 
comes to a close, 
sport intelligentization presents 
new normal

places are also becoming intelligentized under 

the influence of "Sports + Internet". As shown by 

the exhibits on the site, intelligent gyms, intelligent 

sports parks and other sports places are being 

built and popularized. Traditional gyms will provide 

the integrated intelligent sports service through 

introducing intelligent management mode covering 

the entire sports place and provide such service 

as big data management and sports instruction via 

APP and the intelligent sports equipment and fitness 

management platform in order to fulfill efficient, 

scientific and convenient physical fitness.

Furthermore, f i tness sharing has scaled 

new height under the development of sharing 

economy and the intelligent transformation of the 

sports industry. First-tier cities Beijing, Shanghai, 

Guangzhou, and Shenzhen have been equipped with 

the sharing fitness gyms with intelligent systems, 

sports equipment and management devices, which 

provide many sports equipment, including intelligent 

exercise bicycles, treadmills, and free weights, 

to allow users to have special intelligent sports 

experience. Basketball sharing at the show will 

also bring a new increment market to the sharing 

economy.
                    （Source: China News）

Intellectualized transformation became one of 

the highlights on China Sport Show 2018 which was 

closed on May 30, where a lot of manufacturers and 

solution providers specializing in sports equipment 

showed their state-of-the-art intelligentized physical 

fitness products in 2017 and 2018.

Recent days have seen the sporting goods 

industry upgrade from manufacture to creation and 

intelligentization and the intelligentized physical 

fitness equipment now has come into the main 

trend. The Analysis Report of the Prospects and 

Investment Strategy Planning of Sporting Goods 

Industry demonstrates the growth rate of the sales of 

the sports equipment industry will hit 15% from 2017 

to 2022, with more than 340 billion yuan by 2022. The 

intelligentized products will experience the highest 

increase.

Intelligentized functions of sporting goods will not 

only develop the special product markets suitable for 

sports of different types, but also provide customized 

sports service to meet the users’ demand and 

upgrade the sports experience by virtue of high-

intelligence and high technology, in order to provide 

the users with the one-stop service of plan making, 

fitness instructions, interactive entertainment and 

online evaluation.

Apart from sporting goods industry, the sports 
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Rise in 2018: 
Chinese sports consumption
report outlines 
the "Four Haves" industries

Administration of Press, Publication, Radio, Film and 

Television, General Administration of Sport, Tourism 

Administration, and National Bureau of Statistics, 

has evoked hot discussion and concern of the whole 

society, especially the practitioners in the sports 

industry, once it was published.

The Report has made a stir in sports circles, it 

is not only because it is the first annual report which 

reflects the consumption of Chinese residents, 

produces the authoritative and solid statistics of 

the sports consumption, fully discloses the eight 

hot spots of the sports consumption in 2017, 

and comprehensively clears up the development 

conditions and achievements of Chinese sports 

consumption, but also because it farsightedly 

analyzes the future six working key points and the 

policy direction of Chinese sports industry.

Today, China's economic growth depends on 

the collaboration of consumption, investment and 

export rather than investment and export in the past. 

Consumption, known as the ballast stone of stable 

economy, has become the key impetus to economy. 

Meanwhile, the strong growth momentum of the 

sports consumption in recent years makes it the core 

impetus to accelerate the development, upgrade and 

transformation of Chinese sports industry. Recently, 

the 2017 Consumption Development Report of 

Chinese Residents ("Report"), compiled by National 

Development and Reform Commission and co-

complied by Ministry of Industry and Information 

Technology, Ministry of Civil Affairs, Ministry of 

Human Resources and Social Security, Ministry of 

Culture, Health and Family Planning Commission, 

General Administration of Quality Supervision, State 
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I. Engel's coefficient is lower than 30% for the first 

time; sports consumption will have an outburst

The Report reveals that the retail sales of 

consumption goods in China in 2017 amount to 36.6 

trillion yuan and the final consumption expenditure 

of 2017 accounts for 53.6% of GDP, which implies 

consumption has become the major impetus for 

Chinese economic growth and the consumption 

of Chinese residents is upgrading with speed. 

Engel's coefficient of the nationwide residents in 

2017 amounts to 29.39%, which signifies China has 

stepped into the 20%-30% rich regions divided by the 

United Nations. It also means the Engel's coefficient 

of Chinese residents drops to below 30% for the first 

time since the founding of new China. The milestone 

shows the expenditure of Chinese residents in sports 

consumption will increase significantly.

II. Sports consumption of great potential: one of the 

"happy industries" and the "10 consumption enlarging 

actions"

If the Engel's coefficient of a country is up to the 

standard of the 20%-30% rich regions divided by 

the United Nations, residents in the country will have  

much greater consumption ability in the fields like 

culture, sports, tourism, wellness and elderly care. It 

should be noted that the five fields mentioned above 

are named "happy industries".

The national leaders named the tourism, culture, 

sports, wellness, and elderly care as "five happy 

industries" for the first time on the Summer Davos on 

June 27, 2016. In November 2016, General Office of 

the State Council issued the Opinions on Enlarging 

Consumption in Tourism, Culture, Sports, Wellness, 

Elderly Care and Education and Training, guiding the 

social capital to increase investment and release the 

potential consumption demand by improving service 

quality and increasing service supply, based on the 

five "happy industries".

Now in the Report, the consumption abilities in 

the five "happy industries" have been evaluated in 

detail. Compared to fast upgrading consumption 

in tourism and leisure, innovative developing 

consumption in culture, expanding consumption 

in wellness, and overall improving consumption in 

elderly care, the consumption in sports has been 

evaluated as "strong momentum", which means 

the country holds a positive view of the growth rate 

and prospect of the sports consumption, and sports 

occupy a special position in "happy industries".

In terms of sports consumption, sports is not 

only a special part of "happy industries" but also 

a major part of the "10 enlarging consumption 

actions" advocated by the National Development 
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and Reform Commission. National Development 

and Reform Commission, by arrangement of the 

State Council, urged to grow the new impetus for 

economic development focusing on ten major 

directions, including the "enlarging action for sports 

consumption", in Action Plan for Promoting Upgrade 

and Transformation by Consumption on April 26, 

2016. Since sports has been classified as "happy 

industry" and one of the "10 enlarging consumption 

actions", it has the potential to increase consumption.

III. Football, basketball and volleyball on the top of 

eight consumption hot spots

Though the detailed consumption data of 2017 

have not been settled, the Report has disclosed 

that the overall scale (gross output) of the national 

sports industry amounts to 1901,13 billion yuan, with 

value added of 647,48 billion yuan, covering 0.9% 

GDP of the corresponding period. Gross output has 

increased by 11.1% since 2015 and the value added 

has increased by 17.8% from the perspective of the 

nominal growth. From the perspective of the internal 

structure, the top 3 sections of sports consumption 

i n c l u d e  s p o r t s  e q u i p m e n t  a n d  t h e  r e l a t e d 

manufacturing industry, sports service industry (9 

categories except sports goods and the related 

manufacturing industry and equipment construction 

of the sports places), as well as sports and leisure 

activities.

In 2017, more than 3 billion yuan has been 

invested into sports infrastructure construction to 

help the local areas build a batch of county-level 

public stadiums, community fitness centers, farmers 

physical fitness project, etc. General Administration 

of Sport published the first batch of 96 national 

special experimental towns for special sports and 

leisure in 2017, which provides new impetus to 

improve the supply ability of the sports consumption 

market.

The Report has detailedly elaborated the 8 

hot spots of sports consumption in 2017, namely, 

football, basketball, volleyball, marathon, mountain 

sports, winter sports, aquatic sports, auto, motorcycle 

and air sports, sports tourism, and sports lotteries. 

The Report proposes to promote the implementation 

of the development planning for such special sports 

industries as winter sports, mountain sports, aquatic 

sports, and air sports to add some development 

potential to the sports industries.

IV. Six key work emphases for stimulating sports 

consumption in the future: six industrial chains being 

the major impetus

With regard to the future development direction 

of the sports industry, the Report places great 

expectations on the potential of sports industry to 

stimulate the national consumption, and believes 

that the national economic pillar industry will be built 

by improving the sustainable and healthy sports 

industry. The next step for stimulating the sports 

consumption has 6 key work emphases and policy 

directions. The three policy directions that most 

enlightening to the entrepreneurs in the sports 

industry are as follows:  

Extending 6 industrial chains of sports, i.e. 

industrial chains of sports and leisure, intelligent 

sports, competitive performances, sports training, 

sporting goods manufacturing, and sports lotteries.

Training the sports enterprises and enterprise 

groups with international competit iveness as 

backbones, developing some traditional sports 

activity brands with local characteristics, building the 

world-level brands for sports competition and sports 

goods manufacturing, and developing the sports 

exhibition brands.

Building and improving the investment and 

financing mechanisms for the social capitals to join in 

the public sports equipment construction, improving 

the sports consumption skills of residents and the 

sports consumption policy, and encouraging the 

sports consumption.
                              Source: Sohu
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The young are becoming 
the leading cyclists, 
bicycle industry features "three highs"

In 2017, the number of Chinese cyclists reached 

12 million and is expected to reach 15 million by 

2018. Recently, as shown in the Big Data Report on 

Chinese Cycling Sport 2017, which contains vast 

data about 1 billion kilometers covered by 7.5 million 

cyclists from 410 cities, there is a trend that the 

young group with high education, high income and 

high quality is becoming the core population in the 

fast-growing cycle sport industry.

The " three highs" populat ion becomes core 

consumers

Like jogging, cycling is also a mass sport shared 

across different ages and careers. In this January, 

10 ministries including the General Administration 

of Sport of China, the National Development and 

Reform Commission and the National Tourism 

Administration have jointly released the Development 

Plan of Cycle Sport Industry, which indicates that the 

overall scale of cycling sport industry will reach 150 

billion yuan by 2020, and there will be 5,000 different 

cycling races. Cycling is expected to be the next 

outburst point of sports consumption.

Figures showed that the cycling group aged 

25~34 accounts for the highest proportion of 

Chinese cyclists, becoming the core population of 

cycling, with over 70% of whom having university 

degrees or above. There are certain advantages 

for popularization of cycling among highly educated 

people.  In  terms of  populat ion d is t r ibut ion, 

Guangdong, Zhejiang, Jiangsu, Shandong and 

Sichuan are on the top 5 of the list, basically the 

same as the GDP ranking of 2017, revealing a 

positive correlation between cycling population 

distribution and income per capita.

Comparing with other countries where the 

cycling sport industry is well developed, the number 
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and proportion of bicyclists in China is still low. With 

the young group being main consumers and the 

increasing needs for sports and leisure of the public, 

the cycling sport industry is embracing a broad 

prospect.

Tour routes become more favored

Cycling is long seen as the third largest sport 

market after bodybuilding and jogging. Bicycle's 

attribute as vehicle also lends it an advantage when 

combined with traveling. For cycling fans, go cycling 

is go traveling, and the bicycle is also a tool to 

explore the world and get closer to the nature.

Looking into the popular cycling routes sorted 

out by the Report, scenic routes nearing city outskirts 

are favored most, like the Miaofeng Mountain in 

Beijing, the coastal highway in Shenzhen, the 

Longjing Mountain in Hangzhou. Scenic spots in the 

outskirts of first-tier cities are first choices for cycling. 

Destinations with full tourism resource like Hainan, 

Xiamen and Qinghai offer chances to ride around the 

island, the sea and the lake. It's obvious that popular 

routes are also tour routes. For cycling fans, riding 

always goes alongside with traveling.

Figures showed that the total consumption of 

bicycle riding and racing was 5.28 billion yuan in 

2016, and 6.65 billion yuan in 2017. In recent years, 

sports tourism has become a consumption hot spot 

as a new form of leisure. Cycling is not only a way 

to build up our bodies, but also an important addition 

to sports content, further enriching sports tourism 

content and options of consumption.

Multi-dimensional health leads to consumption 

upgrade

The reporter finds that the proportion of people 

rides 2 to 6 a week has risen to about 30%, meaning 

the sport is as common as bodybuilding and jogging.

Being an outdoor sport, cycling also generates 

considerable spending in races, services and 

trips in addition to basic equipment shopping. The 

spending in vehicle accounts for 52.8% of that in 

cycling, but the spending in cycling-traveling races 

and services has risen to the second, accounting for 

24.78%. In the big-data background, the proportion 

of  smart devices use has risen from 0.19% in 2014 

to 4.18% in 2017, slowly developing a scientific way 

of consumption. It's worth mentioning that cycling 

fans have a more comprehensive and rational 

understanding of cycling, and they are more aware 

of the importance of insurance. Figures showed that 

the proportion of people who never buy insurance 

decreased markedly, more people inclined to 

buy annual insurances for five years or above, 

which accords with middle-class's habit of buying 

insurance nowadays.

Af ter  years of  development  and market 

cult ivat ion, high education, high income and 

high quality have become frequently used words 

in cycling. "Three highs" wil l  also bring good 

opportunities to the consumption upgrade of cycling.
               Source: China Sports Daily
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Walking is still 
the most popular activity in England

The Third Active lives Adult Survey Report 

summarizing activity levels, released by the England 

sports council on 22 March 2018, summarizes the 

development of public sport in England between 

November 2016 and N0vember 2017.The graphics 

below show the activities we include - and when they 

count (for adults aged 16+). 

Our data shows, Walking is still the most popular 

activity in England in 2018, with 18.6 million people 

enjoying walking, an increase of 300,000. There 

were 14.5 million hiking, an increase of 423, 000.

According to the survey data, 20%of people 

exercise at home and 75% at leisure/fitness centers 

or gyms. By contrast, the number of swimmers and 

cyclists fell, with the number of regular swimmers 

dropping by nearly 283,000 and the number of 

cyclists falling by 93,000. Adventure became more 

popular, with 337, 000 more people taking part in 

mountain hiking, rock climbing, rope drop, directional 

cross-country or aerial ropework.

Whilst activity levels have fallen slightly among 

the two age groups covering 16-34 years old, with 

fewer achieving 150+ minutes a week, 75% of young 

people reman active. In contrast, activity levels 

have increased slightly among the 55-64 and 65-

74 age groups. this chapter presents data broken 

down by activity group and looks at those who have 

participated at least twice in the last 28 days. Adults 

achieving 150+ minutes of activity a week do so 

through a blend of activities.
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Tracking the fitness movement

A total  of  24,134 onl ine interviews were 

completed by a nationwide sample of bothindividuals 

(N=11,453) and households (N=12,681). Each 

survey consisted of severalquestions regarding the 

participant’s involvement in a variety of physical 

activitiesduring 2016. These activities ranged from 

team sports to individual fitness, withquestions 

covering frequency of activity, preferred venue of 

activity, and participationin organized events.

Physical Activity in 2016 

Overall, how active was the U.S. population 

2016? The majority—a full 72.5%of Americans age 

6 and over—classified themselves as Active. Some 

3.2% saidthey were Newly Active; and 1.9% admitted 

that they were Formerly Active, asthey had stopped 

exercising in the last 12 months. More than one 

quarter—27.5%—described themselves as Inactive. 

These figures closely resemble thosefor 2015 and 

2014.

Top 20 Activities by Participation

In terms of Overall Participation in the U.S., 

which activities were the mostpopular in 2016? 

Seven ranked high on the list: Walking for Fitness—

whichtakes l i t t le equipment and can be done 

by just about anyone, just aboutanywhere—

was #1 with 36.4%. Next came the Treadmill at 

17.5%, FreeWeights (Dumbbells/Hand Weights) 

at 17.4%, Running/Jogging at 16.0%,Stationary 

Cycling (Recumbent or Upright) at 12.2%, Weight/

ResistanceMachines at 12.1%, and Stretching at 

11.4%.

Health Club Membership by Year

What has been the trend been for Health Club 

membership in recent years? In2011, as the U.S. 

was climbing out of the Great Recession, 51.3 million 

Americans belonged to Health Clubs. Since that time, 

as one might expect, club membership was been 

on the upswing, with the exception of a slight dip in 

2012. In 2016, 57.3 million Americans belonged to 

Health Clubs, a gain of 6million members over six 

years.
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Who's Shopping? 
Nearly 9.5 million Australians

New research from Roy Morgan shows that over 

the year to March 2018, 9.46 million Australians 14+ 

(46.8%) purchased something online in an average 

four week period, an increase of 590,000 in just 12 

months. It also represents an increase of 2.3 million 

since 2014.

These are the latest findings from the Roy 

Morgan Single Source survey of over 50,000 

consumers conducted in the 12 months ended 

March 2018, including over 5,000 online shoppers.

Entertainment and Leisure items account for the 

greatest number of internet shoppers, with 4.5 

million people buying something from this category 

in any given four weeks, followed by Fashion (2.7 

million), Food and Beverages (2.4 million) and 

Reading Material (2.2 million). Online shopping has 

risen for every product category in the chart except 

for Furniture. Between 2017 and 2018, Fashion 

Shoppers (2.7m) and Health and Beauty products 

(1.4m) both increased sales by 21.1% over the 

year, with Entertainment and Leisure up by 11.1%. 

While online shopping is gaining ever-increasing 

momentum with Australian consumers from all walks 

of life, those most likely to make purchases this 

way still tend to be from the more technologically 

savvy end of the spectrum. Indeed, viewing these 

consumers through the lens of Roy Morgan’s 

Technology Adoption Segments reveals that nearly 

half of all online shoppers (49.1%) fall under the 

umbrella of either Technology Early Adopters or 

Professional Technology Mainstream, the two most 

digitally inclined segments of the population.

Michele Levine, CEO, Roy Morgan, says:“The 

data is unequivocal, Australians can’t get enough of 

shopping online. In any given four-week period, more 

and more of us are purchasing products as diverse 

as entertainment, clothing, food, reading matter, 

health and beauty products, furniture, and electronics 

via the internet. With nearly 9.5 million Australians 

or 46.8% purchasing online in an average four week 

period and the rapid growth over recent years, this 

is a retail revolution.This rapid growth represents a 

major opportunity for the growth of Amazon when it 

develops its full product offering. Australian bricks 

and mortar retailers are under considerable pressure 

from overseas and local online retailers。”

Not only that, the late adopters of the technology 

community are also now the highest growing 

demographic for online shopping. Referring to 

ourTechnology Adoption Segments, Technology 

Traditionalists (those who wil l  only try a new 

technology when it’s become mainstream) recorded 

a growth of 7ppts, while Technophobes grew by 

7.1ppts, the highest of all segments. Comparatively, 

the Technology Early Adopters saw a growth of 

only 3.9ppts, and Digital Life (mostly tech-savvy 

students and young part-time workers) just 4ppts.

This being said, the growth in online shopping among 

late technological adopters means more for some 

industries than others. Interestingly, Pet Products, 

Health & Beauty, and Fashion were some of the 

strongest online growth industries reported by Roy 

Morgan between March 2015 and March 2018, and 

each of those industries has a notable proportion of 

Technology Traditionalists or Technophobes.
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2018-2023 - A Major Market Driver
is Increasing Use 
of Flexible OLED Displays 
in Smartwatches

DUBLIN ,May 21, 2018 /PRNewswire/ -- 

The"Wearable Display Market by Product Type 

(Smart Bands, Smartwatches, Head-Mounted 

Displays), Display Technology (LED-Backlit LCD, 

OLED), Panel Type (Rigid, Flexible, Microdisplay), 

Display Size, Vertical, and Geography - Global 

Forecas t  to  2023"  repor t  has  been  added 

toResearchAndMarkets.com's offering. The wearable 

display market is expected to be valued atUSD 1.34 

billion in 2018 and is expected to reach USD 3.37 

billion by 2023, at a CAGR of 20.33% between 2018 

and 2023. 

The increased use of flexible OLED displays in 

smart watches, rising demand for OLED display for 

use in smart wearable devices, and technological 

shift and development of energy-efficient and high-

specification display products are driving the growth 

of the market. However, factors such as high costs 

associated with new display technology-based 

products and high power consumption by wearable 

devices are restraining the growth of the market. 

Increasing use of AR HMDs or smart glasses in 

enterprise and industry applications is expected to 

drive the growth of the market for OLED-based head 

mounted displays. 

Moreover, AR can be used to teach complex 

maintenance procedures for factory equipment 

- overlaying animation-based instructions and 

reference materials directly onto the physical gear. 

Many AR HMD or smart glass manufacturers are 

expected to target the enterprise and industry 

segment in the coming years. The wearable 

display market in APAC is expected to grow at 

the highest rate during the forecast period owing 

to the presence of major display panel and brand 

product manufacturers in the region - companies 

usually launch their products or technologies in their 

respective regions. Early exposure to the latest 

display products is driving the growth of the market in 

APAC.


