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China Sport Show 2015 attracted

1,124 exhibitors, representing over

2,000 brands. The exhibition area

reached 126,000 m2 and the

contracted area topped 65,000 m2

for the first time. Booth conversion

rate reached 57%. over 78,000

visitors attended the exhibition,

exceeding 120,000 person-times.

These figures showed that China

Sport Show has turned a new page

in its history, and served as a grand

banquet for exchanges on sports

utilities.
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1. Comparison of exhibitors and contracted areas between

the recent and the previous sport shows

Comparison of the Number of Exhibitors

2. Sectors of exhibitors (Unit: companies)
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3. Attendance by previous exhibitors

(Unit: %)

4. Onsite business activities organized by

exhibitors (Unit: %)
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5. Targets of exhibitors’ attendance to the 

show (Unit: corporate and institutional units)
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6. Fulfillment of the targets (Unit: %)
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Agency

Retailer

Exclusive store

Club

Shopping mall and supermarket

Trading company

Sports team

Manufacturer

Sports department, association and organization

Educational departments and universities and schools

Medical institution

Others

1. Number of visitors to 

the recent two shows

Comparison of 

visitors

2. Categories of 

domestic visitors
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Chairman/general manager

Deputy general manager

Department director

Staff member

Technical staff

Fan

Others

Purchase manager

3. Positions of domestic visitors (Unit: %)

4. Duration of domestic visitors working in the sector (Unit: %)

20.41% 29.15% 21.28% 29.15%

0-3 years 4-6 years 7-10 years
Over 

10 years
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5. Targets of domestic visitors’ 

attendance to the show

16.64%

23.34%
34.48%

8.16%

5.63%

18.27%

Order and purchase

To seek brand agency 

cooperation

To maintain existing 

business ties

Others

To attend activities at the 
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To get information of on 

industry trends
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6. Satisfaction about exhibitors and products
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Sports and leisure apparel 18.83%

Outdoor sports and leisure utilities 16.28%

Racket games equipment 14.30%

Ball games equipment
14.04%

Boxing and martial arts utilities 5.80%

Stadium facilities and construction 17.31%

Commercial/household fitness equipment 14.97%

Outdoor fitness and recreational facilities 8.87%

Accessories of fitness equipment 18.13%

Massaging, rehabilitation and medical equipment 8.56%

Cycling 7.10%

Roller-skating 6.69%

Water sports utilities 3.19%

Network and media 2.99%

Others 5.18%
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Ball games equipment 14.04%
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Water sports utilities 3.19%

Network and media 2.99%

Others 5.18%
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On-site Activities

High-level forum1 Trade Communication2 Official activities3

Performance4

22 activity items 

5 categories

Interactive experience5
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Introduction of major activities – Fitness Industry Exchange

Introduction of major activities – summit forums 

25 lecturers 2.5 days 7 classrooms

47 class hours (90’/class-hour) Over 200 attendees

With unprecedented enthusiasm, 518 visitors enrolled the show, totaling 1,436 person-times.

Representatives

of WFSGI
Leaders from 

government in charge

Renowned 

economists

Industrial association 

representatives

Institutional 

investors’ 

representatives

Leading corporate 

representatives

42 distinguished 

guests are present. 

4 forums
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Summary on Media Publicity for China Sport Show 2015

Total annual publication 

increased by 

20% 
Up to 540 original articles 

were written this year, 

up 90 articles from last year.

Total publication during 

the show increased by

30%
350 articles were 

released during 

the show, 

up 80 articles 

from last year.

190 routine articles 

were published, 

up by 10 articles from 

last year.

Routine publication 

increased by 

5%

Publication on summits and 

forums increased by

52%
A total of 35 original articles were 

presented on the three major 

forums this year, an increase of 

12 articles from last year.

Up to 540 original manuscript were written this year, an increase of 90 articles from last year. This increase should

be mainly attributed to the publication on Fujian media. 65 local media of Fujian Province publicized 167 articles, 77

articles more than those by Wuhan media last year and nearly a 50% increase.

A total of 35 original articles were presented on the three major forums this year, an increase of 12 articles from last

year. Themes about fitness and stadium construction forums were added. Ten articles were especially for Fujian

session.
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地方电视台 门户网站 地方网站

Up to 540 original articles were written this year, an increase of 90 articles from last year.

This increase should be mainly attributed to the publication on Fujian media. 65 local media of Fujian Province 

publicized 167 articles, 77 articles more than those by Wuhan media last year and nearly a 50% increase.

CCTV

Portal 

website

Website of 

Industry

Newspapers 

of Industry
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Media publication

Local television Portal website Local website

350 articles were released during the show, an increase of 80 articles from last year.

190 routine articles were published, up by 10 articles from last year.
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Thank you for your support!

2016 See you in Fuzhou!


