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7th CSGF Conference 
Held in Changzhou on 22nd March

On 22nd March, 2018, 7th China Sporting Goods 

Federation Conference was held in Metropark 

international hotel, Changzhou, Jiangsu Province. 

228 persons f rom 186 member companies, 

government department and friendly organizations 

participated the conference.

On the conference, Mr. Li Hua was elected 

President of CSGF, 20 persons were elected 

Vice President, including Mr. Luo Jie and 19 

re pre se n ta t i ve s  f ro m  m e m be r  co m pa n ie s , 

government department and friendly organizations. 

Mr. Luo Jie was appointed General Secretary of 

CSGF Secretariat.

Mr. Li Hua made CSGF Working Report of 

2013-2017. He said that in the past five years, 

CSGF adapted the situation change and conformed 

to the trend of development of the industry, 

and made a good achievement on secretariat 

management, member organization, public relations 

and international communications. CSGF published 

industry data, founded professional committees and 

carried out activities of the committees, improved 

sporting goods standard system, held China Sport 

Show and China Sporting Goods Industry Summit, 

and also did a lot on public welfare and industry 

services. Mr. President hope that in the future, CSGF 

will strengthen the organization construction, brand 

construction and international communications, and 

do better service for the industry and for the society.

Ms. Hou Qiuling, Deputy General Secretary 

made a financial report of 2013-2017. Mr. Wen Jia, 

Deputy General Secretary made an explanation 

on modification of CSGF Regulations. Then the 

participants took a vote to prove the working report, 

financial report and regulation modification proposal.
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CSGF sets up 
the Roller-skating Committee

To create a healthier roller skating industry, bring 

together more roller skating companies, standardize 

the industry rules, encourage professional self-

regulation, and build a bridge for government-

enterprise communication, CSGF, in cooperation 

with seven founding member companies, officially 

declared the establishment of the Roller-skating 

Committee of CSGF on January 23. The conference 

was addressed by CSGF Secretary General Luo Jie, 

and presided over by Deputy Secretary General Wen 

Jia.

Wen Jia f irst read to the part icipants the 

Regulat ions for  Members of  Rol ler-skat ing 

Committee, which requires the committee members 

to make further innovations and make technological 

breakthroughs in roller skating industry, so as to 

increase the overall industrial level and contribute 

to the development of competitive sports, school 

sports, national fitness and sports and leisure. 

The Committee, based on the needs for common 

development and guaranteed by legally binding 

contracts, aims to carry out joint R&D, build on 

complementarities and share both benefits and risks.

The Regulations has systematically sorted out 

the working contents and defined the work objectives 

and plans for the member companies, who are 

required to, for example, instruct the enterprises in 

the industry to produce and operate and pay taxes 

in accordance with the national law and regulations; 

strictly abide by financial discipline; participate in 

formulating and implementing the industrial rules 

and contracts, strengthen the self-regulating 

system and maintain fair competition and the 

enterprises’ legitimate rights and interests; promote 

the construction and implementation of corporate 

social responsibility within the industry; improve the 

overall industry quality and safeguard the overall 

interests; establish a credit system to regulate 

industry behavior, cultivate professional markets 

and promote sustainable development; develop 

public welfare undertakings for the industry; build 

communication mechanisms and channels with the 

government to promote the sustainable development 

of mass sports, competitive sports and roller skating 

industry; create a good social environment for 

the industry by keeping the superior authorities 

informed of the desires and requirements of the 

committee members and the industry and promoting 

the common development of all member units; 

strengthen the connection and cooperation between 

domestic enterprises of production, circulation, 

and scientific research of sporting products and 

organize the exchange and training on production, 

trade, technology, and information in the industry; 

promote and foster Chinese brands and carry out the 

innovation appraisal.
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CSGF sets up 
the Public Fitness Facility Committee

To promote the healthy development of national 

fitness equipment, standardize industry rules, 

encourage professional self-regulation, promote 

the upgrading of second-generation fitness paths, 

and build a bridge for government-enterprise 

communication, CSGF, in cooperation with 13 

founding member companies of national fitness 

equipment, officially declared the establishment of 

the Public Fitness Facility Committee of CSGF on 

the morning of January 24. The conference was 

addressed by CSGF Secretary General Luo Jie, and 

presided over by Deputy Secretary General Wen Jia.

Wen Jia f irst read to the part icipants the 

Regulations for Members of Public Fitness Facility 

Committee (the Regulations), which requires the 

committee members to make further innovations and 

make technological breakthroughs in the industry 

of national fitness equipment, so as to increase 

the overall industrial level and contribute to the 

development of competitive sports, school sports, 

national fitness and sports and leisure.

Luo Jie said that as an integral part of the 

sporting industry and massive health industry, 

national fitness has gradually, from a national-

strategy level, permeated the daily life of ordinary 

people. To promote the development of national 

f i tness,  the State Counci l  has issued many 

new policies in succession; and the General 

Administration of Sport has actively changed its 

approach and played a lead role in accelerating 

the pace of national fitness. "The national fitness 

equipment industry can seize new opportunities only 

after it has changed the mindsets and updated the 

old free-growth model that remains unchanged for 

20 years. We must adhere to scientific innovation 

and industrial upgrading to realize the leap-

forward progress in the national fitness equipment 

manufacturing that integrates equipment intelligence 

and full industry chain services.”
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Through upgrading two services
and focusing on three sectors, Sino-US 
sporting exchange will become 
a highlight -- an interview
with CSGF Secretary General Luo Jie

C o n s u m p t i o n  u p g r a d e s  h a v e  b r o u g h t 

fundamental changes to the sports industry, and 

China Sporting Goods Federation (CSGF) has also 

changed its ways to improve the operation of China 

International Sporting Goods Show (CSS). “Each 

product has its life cycle. Once the maturity is met, it 

will begin to suffer an economic downturn if failing to 

break its bottleneck. That requires us to innovate and 

adjust the pattern of our exhibition,” said Luo Jie.

Upgrade two services

http://www.sportshow.com.cn/zsfwIn 2017, Luo 

Jie upgraded the exhibitor service system of China 

Sport Show on two aspects. “First, we invest a sum 

of money in communication every year to pay for the 

value-added services provided by some media to 

different customers in various fields; second, we are 

inviting audiences and buyers globally. Last year, 

hundreds of overseas buyers came with orders. We 

paid for the implementing fees incurred in their visit to 

ensure exhibitors have access to the orders.”

http://www.sportshow.com.cn/With this service, 

China Sport Show 2017 attracted a total of 1473 

exhibitors from 30-odd countries and regions, a 

40.68% increase over the 1047 enterprises in 2016; 

the exhibition area was 180,000 m2, a 50% increase 

over the 120,000 m2 in 2016; the number of visitors/

times reached 130,000, an increase of 8.33% YoY; 

the number of visitors reached 91,322, a 13.50% 

increase over that in 2016; among the 91,322 visitors 

in 2017, 47.13% came to purchase and place orders, 

28.98% to seek cooperation with brand agents.

Focus on three sectors

Luo Jie said the 36th China Sport Show to 

be held on May 25-28, 2018 will focus on three 

sectors. "First, we must focus on 'massive health'." 

Luo Jie believed that health-centered industries 

will have a huge potential in China, and China Sport 

Show will also focus on this market. This year, a 

physical-medical forum is introduced to facilitate an 

exploration on the theoretical level.

Second, we will try to intelligentize the stadium. 

“In the past, we focused on hardware facilities. This 

year we have shifted more focus to smart venue.” 

Luo Jie said: “China invests a lot every year in 

By Han Jingting
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Sino-US industrial exchange will be an important 

topic for China Sports Industry Summit

Summit forumThis year, China's sporting goods 

industry will be upgraded into China Sports Industry 

Summit.http://www.sportshow.com.cn/lthd/gflt/Luo 

Jie attributed this result to the reform. “In the past, 

our summit forum was centering around the sporting 

goods industry. But as the General Administration 

of Sport is increasingly concerned with sporting 

industry and the leadership is presenting a proposal 

for looking at sporting goods from a perspective of 

sporting industry, our summit forum of sporting goods 

industry this year will be upgraded into the sporting 

industry summit.” Regarding the contents of the 

Sports Industry Summit to be held on May 24, Luo Jie 

said, “In 2017, as the frequency of communication 

on sports industry between the sporting authorities 

of China and the U.S. increased, the Sports Industry 

Summit 2018 will bring in the Sino-US exchange on 

sports industry as an important topic.

building stadiums, but the constructed stadiums are 

not effectively monitored. So, our second focus this 

year is put on tackling this problem and significantly 

improving the service through data analysis.” 

Third, we wil l  transform and upgrade the 

manufacturing of sporting goods and equipment. 

Innovation will be made in products, technology and 

business models, and sports service will be also 

introduced to help broaden the service market.

On January 18 this year, China Sport Show held 

a promotion meeting in Dingzhou. On this very day, 

CSGF and Dingzhou Sporting Goods Association 

signed a strategic cooperation agreement to help 

transform and upgrade the sports fitness culture 

in Dingzhou, develop new economy, foster new 

energy, improve the quality, effect and category of 

sporting goods to build a robust market for sporting 

goods. Luo Jie continued, “There will be plenty of 

similar cooperation opportunities. This year, China 

Sport Show will make greater efforts to achieve 

the upstream-downstream linkage of the sporting 

industry chain.”
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The group standards 
of Skateboarding further promoted

of skateboarding equipment industry, and that 

makes it imminent to promote the group standards of 

Skateboard.

To prompt skateboarding to meet the nationally 

recognized industry and group standards and build 

a standard system that underpins sporting goods 

management, products and services, CSGF, since 

the end of last year, has joined forces with related 

technology supporting units to take a series of 

actions like experiment, quality certification and 

safety inspection on skateboarding products.

To drive the group standards of Skateboard 

into a substantial drafting stage, CSGF and Chinese 

Roller Sports Association launched together on Feb. 

27 a survey on the burning ice skateboard club.

Skateboarding has always been highly favored 

by young people. As more and more sports venues 

across the country are beginning to introduce 

skateboarding, this event is gaining popularity 

nationwide at a fast rate. Skateboarding has been 

listed as an official event in the 2020 Tokyo Olympics. 

CSGF is working on ensuring the orderly progress 

By Xiao He, Li Zheng
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The propaganda meeting 
of the four national standards 
of Public Fitness Facility Outdoor
Fitness Path held in Beijing

Administration of China officially released 18 sports-

related standards in September 2017, which involve 

national fitness venue facilities, safety of public 

sports facilities, fitness industry, evaluation of fitness 

stadium services and so on. These 18 standards 

have provided important basic guarantee and 

technical support for the smooth implementation 

of  the nat ional  f i tness pro ject  and aroused 

great concern of the society. All believe that the 

implementation of these standards will be conducive 

to the construction and improvement of national 

fitness venue facilities, and the standardization, 

guidance and top-level design of management 

services.

The propaganda meeting of the four national 

standards of Public Fitness Facility Outdoor Fitness 

Path was held in Beijing between January 16 and 

17. The meeting provided an accounting on the four 

national standards to help the related companies 

and testing organizations understand and use these 

standards more accurately, and was attended and 

addressed by Xu Jianjun, Director of the Service 

Department of Standardization Administration of 

China; Zhao Aiguo, Director of the Fitness Facilities 

Division of Mass Sports Department of General 

Administration of Sport; and Luo Jie, Secretary 

General of CSGF.

To boost the development of national fitness and 

the construction of sports power, Standardization 

By Li Huanyu, Sang Ni
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4 Trends In Stadium Technology
Infrastructure To Watch In 2018

address “high density” WiFi deployments, such 

as a stadium. Most importantly, a technology called 

Orthogonal Frequency-Division Multiple Access 

(OFDMA), allows improved spectral efficiency 

– a technique which allows the WiFi network to 

significantly improve how it manages a network with 

many simultaneously connected devices. Paired with 

uplink scheduling, this means that instead of “talking 

over” each other, individual clients can now be 

assigned their own small set of frequencies called 

subcarriers, making sure that your phone is able to 

access a clean, fast WiFi signal even within a busy 

network.

Look for 802.11ax to start appearing in WiFi 

access points late in 2018, with mobile phones 

supporting the technology to follow.

2) 5G Mobile Networks

As popular as in-stadium WiFi is, cellular 

connectivity is even more popular. Every single 

person in the stadium can be assumed to have an 

Around the world, over 60 new major sports 

stadiums are set to open between now and 2020. 

As all stadiums have been for millennia, these new 

facilities will be centers of pride and excitement for 

their communities. In 2018, building a great stadium 

means great technology. Here are 4 trends to watch 

for in stadiums on the drawing board this year:

1) 802.11ax WiFi

Staying engaged with the game and connected 

with your friends means having great Internet 

access. In-Stadium WiFi, now available at most 

major venues, allows you to get online to share, 

connect, or check out the other games. However, the 

WiFi standard, 802.11, has previously primarily been 

designed for in-home and in-office users. Putting 

50,000 fans in one single stadium bowl results in 

interference and limits the total aggregate bandwidth 

available in the facility.

The new standard of 802.11ax, though, has 

a number of design changes which specifically 
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up which makes in-seat charging possible.  As it is 

wireless, a Qi charging pad can be located in a public 

place and sealed.  It can be built to be waterproof, 

beer proof, and soda proof.  There’s no plug to 

wear out and no cable you have to carry around. Built 

in to the arm rest of a seat, wireless charging can 

give your phone a top-up every time you set it down.  

It’s a practical solution that will see new stadiums 

being designed with the wiring and power feeds 

needed to support connected seats.

4) Stadiums designed for e-sports

E-Sports is pushing its way in to the mainstream. 

In October, the first dedicated e-sports stadium in 

the US opened in California, the Blizzard Arena Los 

Angeles. Hosting events such as the Hearthstone 

Championship, Overwatch Contenders Playoffs, 

and World of Warcraft Arena Championship. With a 

capacity of only 450, though, the in-person seating 

is limited. On television and online, though, e-sports 

tournaments are breaking records. In fact, the Intel 

Extreme Masters World Championship 2017 event 

reached over 46 million unique online viewers. 

Special events hosted at hockey and basketball 

arenas can draw over 20,000 attendees. E-Sports 

fans represent a huge potential market for stadiums 

to host live, in-person and streamed events at 

venues with much larger seating capacities.

In order to provide a great experience for a live 

e-sports event, though, infrastructure and facilities 

must be in place for gaming.  Most importantly, 

everyone needs a great view of all of the in-game 

action – only visible on a screen. It’s in conflict with 

the traditional design of a stadium, where the field or 

court is first, and the screen is typically a secondary 

element to help you see “better.” Instead, if the 

screen is the primary focus, the flow and design 

of the facility can be radically rethought. E-Sports 

stadiums will not only bring in their own fan base, but 

will push the envelope for technology to be integrated 

in stadiums for all kinds of sports.

The growing market of e-sports, estimated at 

over $1.5 billion USD with over 280 million fans by 

2020, means that premier new stadiums are going 

to be designed to host these events. One of the 

world’s most prominent stadium architecture firms 

has already launched a team to work specifically on 

e-sports arenas. Expect to see announcements for 

new and retrofit e-sports arena projects from major 

firms in 2018.                         （Source: SportTechie）

active, connected mobile device with them – possibly 

more than one. A massive bandwidth increase 

came as carriers migrated to 4G LTE, enabling the 

always-on connectivity which todays’ mobile apps 

and devices expect. The next generation of cellular 

connectivity, 5G, is now in the works. Although 5G 

devices are not expected to become mainstream until 

the early 2020’s, that timeline matches exactly with 

the opening of any stadium that’s being designed 

today. 

Two key  prov ing  ground events  fo r  5G 

technology are taking place in just the next month. 

First, AT&T is rolling out a product called “5G 

Evolution” at the Super Bowl in Minneapolis. 

Second, Intel is deploying 5G services to the Winter 

Olympics in PyeongChang, South Korea. It’s not 

a coincidence that these are both sporting events 

– the user density and bandwidth demands of the 

stadiums mean these are the most challenging Radio 

Frequency (RF) environment possible – so the 

operators, carriers, and equipment manufacturers 

will all learn a lot about how to design 5G services to 

meet real-world demands.

When looking at stadium design for 5G service, 

one of the most impactful changes is that 5G will 

support much higher frequencies. The FCC has 

already approved 5G service on 28, 37, and 39 GHz 

bands – compared to the 0.7 to 2 GHz frequencies 

used today for 4G. Higher frequencies can transmit 

more data, but they also have significantly lower 

transmission range. This means more antennas and 

more radios, located closer to the seats. Stadium 

designs will need to account for getting antennas, 

equipment, and cabling much closer to the seats.

Get The Latest Sports Tech News In Your Inbox!

3) In-Seat Charging

As everyone knows, the more you use your 

phone, the faster the battery drains. In order to bring 

new apps like augmented reality to a stadium, fans 

need to be able to use their phone without worrying 

about running out of power. Charging has been 

a difficult solution in public spaces, hindered by 

everything from incompatible cable connectors, to 

the hassle of finding a plug, to the inconvenience of 

having your device tethered down, to broken ports 

clogged with food and sticky soda.

With Apple’s embrace of Qi wireless charging 

in the latest iPhones and broad adoption across 

Android manufacturers, a new option has opened 
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The White Paper 
of China's Skiing Industry 2017
published in Beijing

stable growth rate, but on a downside compared to 

that in 2016.

According to the White Paper of China's Skiing 

Industry 2017, 20 of the 57 new ski resorts in 2017 

provide ski lifts. In other words, the mainstream is 

to build the ski resorts of a certain scale. At present, 

there are 145 ski resorts that provide ski lifts, an 

increase of 16% year-on-year; 1,076 new magic 

carpets, an increase of 26.59% year-on-year; 6 ski 

resorts that cover over 100 hectares; 22 ski resorts 

with a vertical drop of more than 300 meters; a vast 

majority are still small ski resorts with a vertical drop 

of less than 100 meters and covering less than 

5 hectares. In China, there are three kinds of ski 

resorts: travel experience, suburban learning, and 

Wu Bin, chief copywriter of the White Paper of 

China's Skiing Industry& president of Beijing Carving 

Ski Sports Development Co., Ltd., shared some 

core information through the data. According to him, 

the White Paper, divided into supply and demand, 

examines the new circumstance of Chinese ski 

industry in 2017 from two perspectives: ski resorts 

and skiers.

The core data shows that in 2017, the person-

time of skiers in China reached 17.5 million, an 

increase of 15.89%; the number of skiers in China 

was 12.1 million, an increase of 6.8%; and the 

number of ski resorts in China increased to 703, a 

growth rate of 8.82%. The number (up 6.8%) and 

person-time (up 15.89%) of skiers showed a rather 
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resort destination. The three kinds of ski resorts 

account for 75%, 22% and 3% respectively in all the 

resorts.

Heilongjiang is the home to 124 ski resorts, 

ranking first in the country, followed by Shandong 

and Xinjiang, with 61 and 59 respectively, and then, 

Hebei, the fourth, with 58. Same as the previous 

year, in the 34 provincial-level administrative regions 

across the country, only Hong Kong, Macao, Taiwan, 

Shanghai, Jiangxi, Tibet and Hainan have not yet 

built ski resorts. In Hebei, there are new ski resorts of 

12, the highest number of increase in the country.

In terms of indoor ski sites, there were 21 of 

them in total nationwide that opened businesses by 

the end of 2017. So far, there are 19 indoor ski sites 

that have been designed and are under construction. 

Among them, 11 are scheduled to open in 2018, and 

the rest can be expected in 2019.

As for the equipment, the number of domestic ski 

lifts has increased from 2 in 2015 to 15 in 2017, with 

more and more domestic equipment put into use.

In 2017, there were 1420 snow makers added to 

the country’s ski resorts, making the total number 

up to 6600, of which China-made snow makers 

accounted for about 15%.

Similarly, when the increase in the import of 

double plate holders has risen significantly, the 

growth rate of the number of skis imported slows 

down, indicating that domestically produced skis are 

more recognized by the market.

The information-oriented management of snow-

park has also become a trend. iSnow, a cloud service 

for ice and snow enterprises, is applied on a wider 

basis, and that provided a systematical analysis on 

Chongli's customer flow. For example, tourists who 

stay for 1-2 days in Chongli account for about 70% 

of the total, and less than 30% for more than 3 days, 

most from the surrounding regions of Chongli.

Wu Bin told the Daily Economic News reporter 

that at travel experience resorts, more than 90% of 

the customers come to seek one-time experience, 

and most of the matured ski resorts abroad are 

resort destinations. In his view, China’s ski industry 

becomes popular just in the recent years. There is 

still a long way to go before it enters a mature stage. 

Laurent Vanat also stated at the exhibition that in 

China, for those who first try skiing, the experience is 

usually not pleasant, so most of them decide not to 

try again.

                                                  (Source: Sohu)



13 Visits and Exchange

CSGF and Member Companies Visit 
Korea for an Inspection

At  the  inv i ta t ion  o f  the  Assoc ia t ion  fo r 

International Sport For All (also known as TAFISA) 

in South Korea, a delegation from China Sporting 

Goods Federation (also known as CSGF), conducted 

a study tour of public sports facilities and projects 

as well as sports rehabilitation products in South 

Korea on March 14-18, 2018. The delegation was 

consisted of staff of CSGF secretariat and senior 

executives 5 member companies.

During the inspection visit, the delegation visited 

the Public Health 100 (Olympic Branch), an institution 

run by the Korean Sports Promotion Foundation 

(KSPO) and dedicated to providing the services 

including physical fitness monitoring for free, sports 

and nutrition diet prescriptions, and sports fitness 

service to Korean citizens.

Launched in 2012, the Public Health 100 now 

has 43 branches across South Korea, serving as 

many as 210,000 Korean citizens in only 2017.

Then, the delegation met Cho Jaekee, Chairman 

of the KSPO, in KSPO’s headquarter. Mr. Luo 

Jie, CSGF Secretary General, and Cho Jaekee 

introduced functions and important ongoing projects 

of respective associations. Both of them saw a 

great many opportunities ahead for China-Korea 

cooperation in the sports industry in the future. 

They would willingly give scope to the role of both 

associations within respective country, and enhance 

exchanges and cooperation in exhibitions, trade of 

sporting goods, and technology R&D between the 

two countries.

The delegation also went to Jincheon and 

visited the National Training Center. Lee Jae-Geum, 

Director of the Center, welcomed the delegation. 

Founded by the Korean Sport & Olympic Committee 

in 1996, the Center delivered a full service for training 

events of national teams in a great variety of sports 

events. In 2017, it was relocated to Jincheon from 

downtown Seoul, as the previous site was not large 

enough to meet the training needs of national teams. 

Covering an area of 450,000 ㎡ , the Center has 15 

training parks, to accommodate the needs of 1,150 

athletes who could avail themselves of facilities in 35 

sports events, including athletics, swimming, cycling, 

shooting, taekwondo and kayak. The Center was 

also equipped with the world’s first-class products 

for training, rehabilitation and medical facilities of all 

kinds, among which many were thanks to Chinese 

government and R&D by China.

The delegation then visited Korean International 

Medical & Hospital Equipment Show (KIMES) which 

was held 15-18 March in COEX. They also visited 

some sporting goods companies of Korea.


